Search engine optimisation - a step by step guide

There are steps that you or a web developer can take that could mean your website appears higher in search companies’ website rankings.  That means that when a potential customer puts your business name, or their best guess, into a search engine, your website will appear high up on the list of relevant websites – making it easy for your customers to find you.  This process of making small modifications to your website to improve its search engine ranking is called search engine optimisation.  

Search companies, like Google keep their optimisation criteria a secret but some of the things that you can do to improve your visibility are:

Customers first

Remember that you’re customers are the most important people who find and access your website.  Any modifications that you make to gain more ground with a search engine should be made with your customers in mind.  

All in the name

The title of your homepage should include your business name and website address and could also include other important information like your location and your mission statement.  

Make sure that all the web pages that make up your website have titles and aren’t ‘Untitled’ or tell the user nothing about the content, for example, ‘Page 1’.  If you list short titles that relate to the content of each page, it’s more likely that the search engine will list the page title in a search result.  

Create user friendly URLs by naming any documents you make available for download on your website.  Avoid, for example, ‘Document 1’.  

Some software packages that you can use to build your own website will give you guidance on how to enter what are called mega tags on your web pages.  Mega tags are simply key words that will make searching for your website easier.  

A well structured website

Help users to find their way around easily.  Think about how users will get from your homepage to the other pages on your site and create well signposted links to help users get to where they want to be.  Avoid creating lots of links in and out of your web pages – you’ll create a maze that’s difficult to get around!  

Make it easy for users to move from general content to more specific content on your website.  Some software packages that you can use to build your own website will advise on how to put together a site map.  A site map is web page that allows users to see where and in what order your web pages are structured.  It’s a good idea to add a site map web page to your website to help users find their way around.    

Consider using what is called ‘Breadcrumb Navigation’ to help users get back to popular pages on your website.  This is a navigation bar at the top or bottom of your pages that have links to the main pages of your site, for example, About Us, Menu, Contact Us.  

Get linked in

You can add general interest pages to your website so that other websites will link to your website.  Search engines use the number but, most importantly, the quality of the inbound links as indicator of the quality of your website.  You might want to list news articles, press releases, reports and statistics to attract well respected websites to link to your website.  

On the other hand, links that you create to other websites will devalue the quality of your website.  Think carefully about the websites that you choose to link to; you are directing traffic away from your website and creating associations with the content listed on other websites that might affect your search engine ranking.   

