Marketing methods

Writing a press release

Anyone with money to throw at promoting their business can advertise but you can achieve the same effect for free if you know how to work the media.  Publicity is about getting media coverage – whether in newspapers, magazines, radio or TV – without having to pay for costly advertising space.  The first step is to draft a press release; a tool to announce a newsworthy story to the media.  Here is a template you could use to write your press release: 
 (
[Business logo]
)
 

[image: http://coltrane.wiley.com/db/getimage/1_0857080458.jpg]
[Headline]	Comment by ninapros: Your headline should grab the journalist’s attention.  It should communicate why your press release should get media coverage i.e. why the newspaper/radio station’s target audience will be interested in what you have to say.  

[Key information about your business] 	Comment by ninapros: This section should give the journalist your business basics e.g. Business name, strapline, date of the press release








[Press release text]	Comment by ninapros: This section is the main body of the press release.  Remember, journalists are busy people, so get the most important information in the first paragraph.  Be sure to include:

Why they should bother to read your press release e.g. What’s new, exclusive, controversial, newsworthy?
Who will be interested and why e.g. their target audience, any key names who endorse or use your product service
 The details of the offer/story
 Don’t forget to include impressive quotes/endorsements that you may have permission to use
 Note where journalists can go for more information e.g. website

*Tip: Make sure you can support any claims e.g. ‘award-winning’ with evidence 






About [business name]	Comment by ninapros: This section should include key information about your business e.g. when it was founded, its purpose and target market.

It is intended to provide journalists with the information to reference your business correctly.



For further information about this book, please contact [name], [role]: [e-mail address] / [phone number] 

Visit [website] for the latest news from [business name]	Comment by ninapros: If you have a Media Section on your website for example, a page which journalists can visit to get key quotes, photos, past press /events coverage, include it here.
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